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Counter and alternative narrative campaigns aim

RAN COLLECTION

LESSONS LEARNED

DELIVERING COUNTER — OR
ALTERNATIVE NARRATIVES

to disrupt or displace extremist narratives.
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Counter & Alternative campaigns are
most successful when they are:

Carried out by

a variety of actors in
counter-extremism
efforts

Part of a broad
spectrum of
interventions

02.
Objective and scope

Identify & understand your target audience to
have better impact on:

----- Messages
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Messengers

03.
Establish the scale & scope to determine:

Think about:
Messengers Remit
Content Budget
Evaluation of the " Resources
campaign Time frame
Overall objectives

04.

Dissemination — messenger and media
to match your target audience

Use different types of messengers to carry different layers of authority, appeal and reach.

05.

Choose carefully the mode of dissemination
according to your aim and target audience:
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Social messaging for Broader media platform
individual impact for a wider impact

06.
Content and message

Consider branding
08.
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Call for human emotions and values.
Avoid negative emotions as they can
dehumanise and reinforce extremist messages

Use humour, but note that
badly applied, it can reinforce
victimisation and humiliation narratives

09.
Evaluation of your campaign

Evaluate Use Example

Impact y Evaluation forms and

Effect questionnaires can be
Desired outcomes distributed after an event

Dynamic indicators 'Y X X )
& measures
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Make the most of evaluation
metrics and data

HOW 1) develop strategies to disrupt certain clusters,
2) develop and position counter-messaging,
3) evaluate the impact of projects.

NN \
\\\\\\\
\\\\\
\\\\
v VY
(|

Inspiring practices

=) In targeting and evaluation:
] The Re-Direct Method - Moonshot (UK)

r { In dissemination:
*o Trojan T-Shirt Campaign - Exit Germany (DE)

In content:
; ] Turulpata Facebook page - Ridiculing the Radical (HU)

Delivering counter — or alternative narratives

10 lessons learned




